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WEBINAR: 1ppBA Webinar: Demystifying Branding for DATE: May 10, 2023
non-marketeers and why it matters.

THE “BIG 5" TOPICS COVERED:

#
1 The best brands anchor themselves firmly in the world of the consumer.

# . . .
2 For the consumer, there is no competition only ‘alternatives.’

#
3 How silos prevent the sharing of information about what really matters to our customers.

*4

Brand touchpoints — product performance, service and availability will overshadow any
short-term marketing activity.

#
5 Make time for brand diagnosis before diving into strategy and tactics.

THE “BIG 5" TAKEAWAYS:

# . .
1 Start with the consumer — diagnose what matters to them.

#2

Understand where the information gaps in your business are.

#3

Do you have good brand awareness? What are the strong brand associations?

#4

Understand your brand assets and how these feed into your brand distinctiveness.

#B

Make choices in the messages you communicate on.
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