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Digesting All the Trends at IDDBA
2025

Mike Kostyo, Vice President & Maeve Webster, President
Menu Matters

IDDBA Member exclusive access!
View recording and download slide deck at iddba.org. (Available in 24-48 hours)
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Tariffs



Middle Eastern and
Mediterranean



CONSUMER STAT

37% of consumers regularly
look for foods, flavors,
ingredients from places
they’ve visited
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Moving beyond
hummus...




THE INDUSTRY SAYS

“While Hummus is well known and available
everywhere, there is so much more that is gaining
popularity — from dips such as Baba Ghanouj and

Muhammara, to sauces such as Tahini Sauce, Toum,

and Shatta, and even soups and stews such as Lentil,
Freekeh, and Shaksouka.”

MEZETE Authentic Middle Eastern




Cakes bring the fun



CONSUMER STAT

70% of consumers use foods
and/ or beverages as an
escape
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Compound butters
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Packaging trends



CONSUMER STAT

Packaging can turn consumers off
as well as on:

e Too much packaging 30%
* Weird, unappealing texture 30%
* Not enough information 30%
 Ugly packaging 27%
* Too small 24%
 Looks difficult to open 21%

 Unappealing colors 20%
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Premium snacking
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New form factors



Almond Raspberry Cake Sandwic

WISL SPONSORED INGREDIENTS/PACKAGING:

Other Ingredients: 1/2 sheet almond cake, Raspberry cake filling,
White Buttercream, Raspberries




Flavor trends
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Storytelling and getting
social.
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56% of consumers say seeing
the face behind a product
makes them more likely to
buy it



Sara
Vanderheyden

I'm giving a huge shout-out
to Enjay Converters for their
Meats & Treats Boxes!
Whether I’'m building a
"cake-cuterie" grazing box or
making giftables, these
boxes offer a reliable-yet-
upscale option for packaging
the hottest bakery trends.
They comeina variety of
sizes and look absolutely

arilliant with my work inside!
A (e

12 DAYS %
ICE CREAM

Seicircis
i

{










Prep methods
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THANK YOU

MAEVE WEBSTER
maeve@menumatters.com
a e r S linkedin.com/in/maevewebster

MIKE KOSTYO

mike@menumatters.com
linkedin.com/in/mikekostyo



	Digesting All the Trends at IDDBA 2025
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	Slide Number 25
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40

