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Innovation Center for U.S. Dairy
Chase DeCoite, Angela Hessinger, Katie Bambacht, Tim Stubbs, & Sarah Schmidt
Innovation Center for U.S. Dairy, National Dairy Councill,

1 & LY Dairy Management Inc. & Associated Milk Producers Inc.
‘ IDDBA Member exclusive access!
_ Download the recording and slide deck at iddba.org. (Available in 24-48 hours)




NNNNNNNNNNNNN

AAAAAAAAAAA

INNOVATION CENTER FOR U.S. DAIRY

Chase DeCoite
Vice President, Food Industry Relations
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Collaborate to advance solutions for a more sustainable world
and thriving U.S. dairy community.

Aligned with IDDFBA's mission to promote the growth of the dairy
(deli and bakery) industry.




T The Innovation Center for U.S. Dairy
works with and through the dairy
community to:

 Align on pre-competitive priorities

1T INNOVATION « Advance an industry-wide

1882 CENTER X U.S. DAIRY. sustainability/social responsibility
platform

HEALTHY PEOPLE ¢ HEALTHY PRODUCTS e HEALTHY PLANET

« Speak with a unified voice
to inspire belief in U.S. dairy as a
relevant and credible solution for a
more sustainable future.




U.S. DAIRY SUSTAINABILITY FRAMEWORK

IDDBA. A future where U.S. dairy unlocks transformative good for people and planet
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Advance
Well-being -

Deliver dairy nutrition that meets
emerging and personalized health
needs

®* Enhance nutrition security

* Benefit the body

Regenerate the

Environment ,
Optimize dairy solutions that enhance
natural resources and ecosystems

®* Achieve GHG neutrality

®* Improve ecosystem health

® Accelerate the circular economy

Care for Our Animals m
and Communities |
Ensure healthy animals, a vibrant workforce

and safe, high-quality dairy foods

® Provide exceptional care for our cows

®* Empower our people and communities

Ensure excellence in food safety and
traceability

The U.S. Dairy Stewardship Commitment, our social responsibility pledge, will measure and report progress against our collective social responsibility actions.
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DAIRY SUSTAINABILITY ALLIANCE®

Angela Hessinger
Vice President, Sustainability Initiatives




A
B Operating Committees and Task Forces
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Animal Care L[J §:

Demonstrate dairy farmers’
commitment to excellent, humane
and ethical animal care

Health & >
Well-Being

Advance dairy as a modern health
and wellness solution through
“now, next and future” claims,
science and third-party outreach

Environmental
Stewardship

Advance dairy as an

environmental solution: achieve
GHG neutrality, optimize water
use and improve water quality
by 2050

Stewardship = ...,

STEWARDSHIP

Commitment &‘ COMMITMENT

Innovation Center for U.S. Dairy

Provide guidance and expertise to
support collective reporting and
the U.S. Dairy Stewardship
Commitment

Food Safety w@ﬂ

Ensure broad adoption of
advanced risk mitigation practices
to protect global consumer
confidence in U.S. dairy

Communications |:

Build awareness and support for
U.S. dairy’s social responsibility
story and role in global
sustainable food systems

Food Security Task Force

Enable increased and reliable access to
nutritious dairy products for those facing hunger

GHG Accounting
CEO Task Force

Create a favorable environment for dairy farmers
to invest in GHG reductions on farm and ensure
that U.S. Dairy can successfully demonstrate its
positive impact in reducing GHG as a category

School Milk Action Team_,
20| o]
0
Optimize the milk experience for kids in school
by building awareness for the nutritional
powerhouse of milk and how it is relevant to
youth today
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Convening & Collaborating
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HOST PARTNERS

-
NS @5 INNOVATION
-.-1 CENTERrcm U S. DAIRY.
@ @ HEALTHY PEOPLE = HEALTHY PRODUCTS = HEALTHY PLANET
Field to Market

SUSTAINABLE
AGRICULTURE CONVENING PARTNERS

SUMMIT USPAULTRY @

MEDIA PARTNER

PROMOTIONAL PARTNERS
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FOOD SECURITY
Katie Bambacht, RD, SNS
National Dairy Councll




ﬁ Key Statistics
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47.4 million people live in food-insecure
households (V1 in 7 households)

13.8 million children are food- insecure
(*1in 5 children)

Household food insecurity increased significantly in 2023

% food insecure households # food insecure households

2023 13.5% 18 million
2022 12.8% 17.0 million
2021 10.2% 13.5 million




il 55 Key Statistics
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Urban vs. rural Varies by state & region

% food insecure households % food insecure households

Rural 15.4% South 14.7%
Urban 13.2% Midwest 13.4%
West 12.9%

Northeast 12%

Disproportionately affects communities of color

Ethnicity/Race % food insecure households

Black 23.3%
Hispanic 21.9%
White 9.9%

- INNOVATION

U'S CENTERFRU.S. DAIRY,
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All Americans have consistent and equitable access to healthy, safe,

affordable foods essential to optimal health and wellbeing.
® O

® ®
v'Powerhouse of essential vitamins and minerals M

* Improving nutrition security
» Reducing the risk of diet-related diseases @

v’ Affordable
v'Culturally relevant

- INNOVATION
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DAIRY

AMERICA.

Future of Food Partnership

The Academy of Nutrition and Dietetics,
National Dairy Council, and Feeding
America came together to fight hunger
and make additional resources availabe
to thefood insecure.

2012

m Academyof Nutrition
rig

FE ED NG
, and Dietetics AMERICA

NOURISHES

2013

< NDC

NATIONAL DAIRY COUNCIL"

2015

‘ The Great American

 MiLKD R‘VE

FEED[NG
AMERICA

@2 INNOVATION

A8 CENTER™® U.S. DAIRY.

HEALTHY PEOPLE  HEALTHY PRODUCTS ¢ HEALTHY PLANET

2017

2016 o
FILL 2 GLASS I

0
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Dairy 226.1M
pounds

Healthy Food Bank Hub Fighting Childhood Hunger in

Fill a Glass with Hope Dairy 248 M pounds

NDC provided funds for a
FA regional dairy sourcing
staff member

. Launched
Local Communities
NDC funded grants to 20 food
. . banks for developing sustainable
Dairy 186 M pounds Milk2MyPlate NDC provided nutrition grants to infrastructure for dairy.
Northem IL Food Bank began first ,10 food banks to grow
milk purchase model. infrastructure for increased
access to Foods to Encourage-
including dairy.
2018 2019 sl INNOVATION 2020 2021 2022 2023 2024 2025
\S® CENTERE: U.S. DAIRY.
“ HEALTHY PEOPLE « HEALTHY PRODUCTS « HEALTHY PLANET ‘E
} F obéAd' s (1, ok o Innovation Center Food e DING ‘ ‘ ‘
srosRAN Security Task Force formed i
‘ Boundless Collaboration launched in NYS Dairy 445M pounds
The Dairy Nourishes America team launched the USDA CFAP \, Shreddlng DAIRY FEED|NG Dairy
Real Love Convoy to raise awareness of child \I hunger Ragsll(s:ZEs INNOVATION 500 m
hunger and the need to provide milk and dairy pounds

USDA TEFAP/Trade Mitigation

foods to children.

Financial assistance to farmers, ranchers
and producers impacted by COVID-19
market disruptions through the Pandemic
Assistance for Producers initiative

Repurposing excess cheese.
Feeding neighbors in need.

Dairy Nourishes America Symposia
held in the Midwest, West and East.
Launched DNA toolkit.



-
L g IC Food Security Task Force
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People facing food insecurity have reliable and
consistent access to nutritious dairy products.

Improve the diets of those facing food insecurity by
Increasing the amount of dairy available through the charitable
food system.

Drive industry best practices to increase dairy
availability through the hunger system.

- INNOVATION

'S CENTERF R U.S. DAIRY,




UG YT El  Regional Dairy Symposia:

LI il Connecting Knowledge to Action

FEED|NG
N NOURISHES
AMERICA AMERICA

Midwest Symposium Western Symposium Eastern Symposium
2022 in Kansas City, KS 2023 in San Diego, CA 2024 in Rochester, NY
Meeting Report Meeting Report Meeting Report

- INNOVATION

'S CENTERF R U.S. DAIRY,



https://www.dairynourishesamerica.org/symposium-report
https://www.dairynourishesamerica.org/western-symposium-report
https://www.dairynourishesamerica.org/eastern-symposium

DAIRY Eastern Symposium Highlights

AMERICA
NOURISHES April 29-May 1, 2024

AR A Rochester, NY

e DAIRY
A NOURISHES
B AMERICA

OPENING REMARKS
t

Strategy and Action:
 Collaborate with Feeding America to plan and
execute the Dairy Nourishes America Eastern

Symposium
ReSUltS: ] THANK YOU TO OUR EASTERN SYMPOSIUM SPONSORS!
120 stakeholders from across 15 states in

attendance @5 INNOVATION

IS®! CENTER™ 2 U.S. DAIRY.

« 55 go forward action plans completed

@ eiced DEB a8, pmnas

Foods Inc.

Implications: =

* Build connections and partnerships 6 foodink Pplt v

 Tools to break through barriers to drive action that
will positively impact communities through dairy caBoT Chobani @ Wegmans  £OC

- INNOVATION

U'S CENTERFRU.S. DAIRY,
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DAIRY
NOURISHES

=/ AMERICA e
By the numbers:
v" 304 total attendees
- 81 dairy industry representatives
- 26 coops/processors/distributors
v/ 153 action plans completed
v 3 dairy farm tours

Bringing together people who are
focused on one idea to figure out
solutions is essential to helping to

support our neighbors.

- Symposium Attendee

- INNOVATION

U'S CENTERFRU.S. DAIRY,
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DAIRY NOURISHES
" AMERICA TOOLKIT

Welcome!

First time here? Take a quick tour to get familiar with the Toolkit!

About the Toolkit Using the Toolkit




é&% What is Dairy Nourishes America?

I D D B A : Dairy Nourishes America is an initiative developed through a partnership between Feeding America and the
e INTERNATIONAL Innovation Center for US. Dairy to increase a to nutritious dairy fo or people facing food insecurity.

DAIRY DELI BAKERY

— ASSOCIATION s—

]

FEED[NG @5 INNOVATION COLLABORATION
AMERICA L L P
IS KEY
nnovation Center for US. Dairy® was established in

y checkoff to

5 the indus

goal of building a healthy and sustainakble futur

nd the dairy community, the people it serves, and the

planet we all share.

Access to WHY DAIRY? WORKING WITH DAIRY PARTNERSHIPS & PRACTICES

resources & tools

Understand the value that nutritious dairy Learn about the best practices and safety Explore ways that food banks and the dairy

foods provides to people facing food guidelines when working with dairy community have successfully sourced dairy

insecurity. products. for their clients.

- INNOVATION

U'S CENTERFRU.S. DAIRY,
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PN Million Pounds of Dairy Distributed in the Feeding America Network

— = FY 2018 - FY 2024
AR L AN
700 666
600
506
500 468 445
406
400 353 178
200
100 239
89
0
2019 2020 2021 2022 2023 2024

® Purchased " Donated

B Federal Commodities



140
120

IDDBA Million Pounds of Dairy Purchased in the Feeding America Network
100 Leest®

P FY 2018 — FY 2024
80 °® oolpooo °®
40 ........
20 I
0

2018 2019 2020 2021 2022 2023 2024

i Purchased ¢ e-e Linear (Purchased)




Ensuring access to nutritious food is a
fundamental aspect of social responsibility.

Our efforts are a testament to our dedication
to social equity and environmental
stewardship, ensuring that our actions today
create a healthier, more sustainable world for
tomorrow.

- INNOVATION

U'S CENTERFRU.S. DAIRY,

HEALTHY PEOPLE © HEALTHY PRODUCTS e HEALTHY PLANET



NNNNNNNNNNNNN

AAAAAAAAAAA

FOOD SAFETY

Tim Stubbs
Dairy Management, Inc.




= F00d Safety Committee
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Strengthen manufacturing practices in all dairy processing facilities
and advance science-based tools to diminish food safety risks that
could compromise the reputation of the U.S. dairy industry

Hllmar SChrelber LeprinoFoods

> H F Cedar Gi oV e, @
L ] UNIVERSITY CHEESE L IDFA

™
—, AMERICAN
CHEESE 5 e
Swcento Tillamook  UBA SR & groponsiae ﬁ UCONN U Fet
AGROPUR L Ingredients | Products | Global Market
o= @D Ty ..
l‘.—- . s . 9
o rmrs e ) Sapulo MM PA ndlio’s A
@ NORTH AMERIGAN P N HOKEMADE ICE CREAM —
ANTT . & |CE CREAM o W WH%LE NMPF
GRANTE. Chobani. Y ASSOCIATION 3 ﬁ SARTORI
Select Milk m k:l:/ -

(% Glanbia %' | _
oooooooooooooooo e CoAFss Wegmans CA Y UGA - . o DA.
A INNOVATION

'S CENTERFRU.S. DAIRY.
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f/(;ra,,;,f'e ﬁfi’ LAND I LAKES INC.




b

ek Collaboration on Food Safety and
- Consumer Trust

Significant Dairy Outbreaks (data from cDc website)
+ 2024 Queso Fresco and Cotija Cheese, 26 ilinesses, 2 deaths (2014-2024)
» 2023 Soft Serve Ice Cream (NY/Canada), 2 llinesses
» 2022 Ice Cream, 28 ilinesses, 1 death, 11 states
» 2022 Infant Formula, Cronobacter, 4 ilinesses, 2 deaths
+ 2021 Queso Fresco, New York 13 ilinesses, 1 death, 2 miscarriages, 4 states
» 2017/8 Infant Formula, 50 infants hospitalized w/Salmonella powders
» 2017 Soft Wash-Rind Raw Milk Cheeses, New York 8 illnesses, 2 deaths, 4 states
» 2015 Ice Cream, 10 ilinesses, 3 deaths
+ 2015 Cheeses Under Multiple Brands, California 30 illnesses, 3 deaths, 10 states
+ 2014 Dairy Products, 8 ilinesses, 1 death
» 2014 Dry White Cheese, 5 ilinesses, 1 death, 4 states

A INNOVATION
Ll CENTER ' U.S. DAIRY.

THY PEDPLE « HEALTHY PRODUCTS = HEALTHY PLANET

.
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. 1IC Committee Core Strategies

Industrywide Sharing of Best Practices to Drive Continuous Improvement

* Regular sharing of leading-edge and best practices via leadership group and pools of experts
Pathogen:Control

+ Targeted summits and expert best practice sharing groups
Q * Food Safety Culture Programs, Assessment, and Dashboard

Ul o Disseminate Best Practices via Training, Tools, & Guidance Documents
« Dairy Plant Food Safety & Supply Chain workshops
i * Pathogen Controls Guidance Document, Traceability Guidance Document, tools/checklists

» Presentations by industry and academic experts on behalf of the IC (Conferences, Webinars)

* Share results and progress as appropriate with regulatory partners

Guidance

Documents Support Artisan, Farmstead, and Small Dairy Manufacturers

» Tailored training classes, online courses, and resource websites

+ Hands-on food safety plan support and free 1:1 coaching (USDA NIFA Grant)

Research

Identify New Solutions Through Research

» Listeria Research Consortium to develop new tools and leverage academic thought leaders

Traceability

« Pathogen research through NDC, utilize Dairy Research Centers to aid small/farmstead dairy processors

A2 INNOVATION

¥ CENTER® U.S. DAIRY.




I Food Safety Guidance Documents

— ASSOCIATION s—

Artisan Guides

CONTROL DE LISTERIA MONOCYTOGENES
75UiA PARA LA INDUSTRIA LAin DE EE. UU.

Guidance for Dairy Product

Enhanced Traceability

Voluntary Practices and Protocols for
Strengthening the U.S. Dairy Supply Chain

Resources for Growing Your Business Safely
Sept. 10, 2013 .
Resources for Growing Your Recursos para acrecentar su Ice Cream Inclusions
Cheese Business Safely negocio de produccién de quesos Hogd Safety Guide

de manera segura

@5 INNOVATION

198! CENTER X U.S. DAIRY. R v i s s :
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B NNOVATION s et
BINNG Control of

L'!l CENT Rl R p Framework for Establishing Hygienic Separation in Continuous Dairy

) Gmdance f()l‘ th(’ US Dalfy |ﬂdUSth Powder Systems in the Event of a Pathogen Positive in Finished Product

Supplier Controls Packet

PROCESSING ENVIRONMENTS

GUIDANCE FOR THE U.S. DAIRY INDUSTRY

Food Safety Training | INNOVATION

CINTER™® LS. DAIRY

Schedule & Resources

Wacwincn Carder kot US Oury
3022 - Versan A

B3 INNOVATION i

www.usdairy.com/foodsafety

.l-- INNOVATION

B’ CENTERE U.S. DAIRY.

HEALTHY PEOPLE © HEALTHY PRODUCTS © HEALTHY PLANET



http://www.usdairy.com/foodsafety
http://www.usdairy.com/traceability
https://www.usdairy.com/~/media/usd/public/spanishlanguagetools/control-de-listeria-monocytogenes-guia-para-la-industria-lactea-de-ee-u.pdf
https://www.usdairy.com/~/media/usd/public/control-of-listeria-monocytogenes-guidance-for-the-us-dairy-industry.pdf
https://www.usdairy.com/~/media/usd/public/pathogen-guidance_final.pdf?la=en&hash=5B6FFD8608CB435FC1A5679EBF37F235F0D8C083

sssssssssss

Example Artisan Focused Teams

Partner

Outreach
185 INNOVATION ®a

E!. CENTER 2 U.S. DAIRY. IDEA

HEA PEOPLE « HEA!

Needs Assessment

D je mw

5 7 /\\
Tool

F\f 7 A
Development

4 N o
N\
v
W N\ v " = :
— \ 3 L = . =
74 ‘ e : v A
"~ AN d i # o1
3 =2 & L, L L o NS A
X Food Safety and Traceabilty Artisan and Farmstesd Daiey
Gl Deverments S
Food Safety Training e -
Schedule & Resources Resources for Growing Your Business Safely
ood Safety Guide Food Safety Resources for Ice Cream Manufacturers
-
& S DAIR o o
\ # ) y

)

NORTH AMERICAN

. [ )
_ AMERICAN 2 (CECREAM
o g icechEam

Workshops
Online Courses
Industry Events

ERDNOWTION &R

- INNOVATION
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http://www.usdairy.com/foodsafety
http://www.safeicecream.org/

- Food Safety 'New Hire' Training
Avallable in English & Spanish
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English Version

Spanish Version

Poster

- INNOVATION

'.' CENTER R U.S. DAIRY.
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https://vimeo.com/742724084
https://vimeo.com/742723658
https://www.usdairy.com/getmedia/c37ce50f-b1df-41a1-a48d-2b4cd05b363a/Poster-with-QR-Codes-to-New-Employee-Training-Video-Final-Version.pdf

@ [NTERNATIONAL mm—
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Resources Brochure and Website

l INNOVATION
Food Safety Resources B CENTER'™ US DAIRY.

Spanish- Language Food Safety Resources

The Innovation Center for U.S. Dairy food safety team provides tools and guidance for

the dairy industry. Some of these key tools are available in Spanish fo help

» communicate food safety best practices to a broader audience. The documents
available in Spanish include a 1) Condensed Guidance Document for cheesemakers

(Y including Fresh/Hispanic style, 2) New Employee Training Video, 3) Control of Listeria

4 /d monocytogenes Guidance for the LS. Dairy Industry, 4) Dairy Equipment Design
Checklist, 5) Dairy Facility Checklist, and 6) example Sanitation Standard Operating
Procedure (SSOP). - engusn versions at www.usaaiy comfoodsaraty

Manual de 1a FSPCA
Spanish Language Sections on Artisan Resource Websites

The team has developed two Food Safety websites for Artisan, Farmstead, and small dairy processors
which are hosted by ACS (Cheese focused) and IDFA (lce Cream). Each site includes a ‘Resources in
Spanish section’

THE SAFE ICE CREAM HUB

~ e
q
a

N EA
a4 |

Safe Cheesemaking Spanish-Language Resources Safe Ice Cream Spanish-Language Resources

University/Extension Food Safety Courses in Spanish

Comell's Infroduction o Food Safety Principles is a 4-hour course tailored to frontline processing personne! and
is designed to help participants understand the basic principles of food safety in a processing plant. The benefit
of using this course is to train your employees quickly, and consistently on the importance of Food Safety.

Comell University's Basic Dairy Science and Sanitation Workshop is a 2-day course tailored to dairy processing
personnel and is designed to help paricipants understand the basic principles of dairy science and food safety.

Center for Dairy Research resources video

http://www.usdairy.com/foodsafety

P
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http://www.usdairy.com/foodsafety
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ASSOCIATED MILK PRODUCERS INC.

Sarah Schmidt
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Our Story




WE MAKE THE
DAIRY PRODUCTS THAT
MAKE YOUR BRAND

We believe what we’re
made of is as important
as what we make.

Our core values guide
us in all we do.

« Commitment to quality

« Responsibhility to others

« Determination to
succeed



wiEEE  QUR FACILITIES
|:| CHEESE MANUFACTURING PLANT
<> CHEESE CONSUMER PACKAGING PLANT
A POWDER MANUFACTURING PLANT
O BUTTER CONSUMER PACKAGING PLANT

W0 AMPI MEMBERSHIP AREA

PORTAGE



Sk A 09"
\l ’

X

CO-0P CRAFTED:

A COMMITMENT
N\
ﬁ U.S. Dairy TO CARE FOR OUR

\\ STEWARDSHIP
COMMITMENT

Innovation Center for U.S. Dairy

" __.’}A. -
St

-
-
L 4
|0 N
L) \
K

P

. ) -

(‘94 F.‘ﬁo . =
iy -
. ¥

k

0-o 7
AL )
n&l I I

Wiy i

A
1 (4

S
.
o

Cogn




SR Our Sustainability Journey

Innovation Center for U.S. Dairy Sustainability Signed on in support of the Founding member of the
Dairy formed Alliance formed U.S. Dairy Stewardship Processor Stewardship
Commitment Reporting Tool LLC

S ————————— -

N

’—---------------------- ------ -------------—---—

AMPI Materiality Second AMPI Stewardship First AMPI Stewardship
Assessment completed Report published Report published

------~

--------- e G e ) S ) e

AMPI Sustainability Third AMPI Stewardship Customer-supported Calculate AMPI's carbon
Committee formed Report published regenerative ag program footprint
- == launched
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Care for our Care for our Care for our Care for our
ANIMALS LAND CO-OP COMMUNITIES

High Priority
- Animal Care

High Priority

- Air Quality

- Greenhouse Gas
Emissions

- Nutrient &
Manure
Management

- Water Quality

- Water
Conservation

Medium Priority
- Biodiversity

- Energy

- Land Use

- Materials/
Packaging

- Resource
Recovery

- Soll
Health/Quality

ngh Priority High Priority
Economic « Farmer Livelihoods
Contributions . Product

- Employee Marketing &
Atftraction & Labeling
Retention

- Health & Nutrition

- Human Rights

- Worker Health &
Safety

- Product Safety &
Quality .

- Business Ethics .

- Data Privacy &
Cybersecurity

Medium Priority

Diversity, Equity and
Inclusion

Labor
Management
Public Policy

Responsible
Sourcing

Four Pillars of our Co-op Crafted Promise

Medium Priority

- Community
Contributions

- Food Security
(Food/Nutrition
Security &
Accessibility)
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PARTICIPATION
IN THE NATIONAL
DAIRY FARM
ANIMAL CARE
PROGRAM




o Conserving Resources

REDUCED
24 MILLION
KILOWATT-HOURS,
REMOVING 1,453 GAS-POWERED
VEHICLES

of the containers used to form 700-pound
blocks of AMPI-made bulk cheese are
returned, cleaned and reused. This food-
safe transport alternative eliminates the
need for cardboard at our block plants.




it

R Developing Our Co-op Future

Nineteen Young Cooperator families participated in the 2024 Summer Tour in Chippewa Falls, Wis-"On the tour, they visited the ¢o-op’s
plant in Jim Falls, Wis., toured member farms in the area and enjoyed family fun together.
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Drea Kieffer
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32,700

MEALS FUNDED BY
EMPLOYEE FOOD DRIVE
CONTRIBUTIONS.

AMPI FOOD DRIV
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WE MAKE FOOD. WE GIVE FOOD.




== See Dalry Differently:
=wex - |n-Market Work The Past Year

Challenging misperceptions and reframing dairy’s narrative with
compelling data, stories of progress and prominent media
partnerships/buys, digital and out-of-home campaign in 8 cities
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Please send any follow ups or questions to the team via this
emaill: iInnovationcenter@usdairy.com



mailto:innovationcenter@usdairy.com
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